
Confidence in media benefits to brands advertising there
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Q On a scale of 0 to 10, indicate your level 
of trust in the following media

Q When you see an advertisement for a 
brand in this medium, would you say 
that it gives you a positive image of that 
brand?

Q And would you say that a brand that 
communicates in this medium gives you 
confidence?

Q And would you say that a brand that 
communicates in this media offers 
quality products ?

Source: #DemainLaPresse. Médias & confiance. Quels leviers de confiance activent les médias? Oct 2024. 
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